
Travel Wallet is a Korean fintech brand offering a multi-currency travel card for
global spending.

To attract traveler attention, the brand installed a simple vending-style
machine in front of the Trevi Fountain in Rome.

 When users tapped their Travel Wallet card, the machine dispensed real coins—
creating a fun, eye-catching moment for tourists.

I independently produced and distributed follow-up viral content across 30
partner platforms, amplifying the activation through a multi-channel digital
campaign.

Multi Channel Marketing
Multi-channel marketing campaign with 30 partner
platforms for a financial service brand.

Goal: Brand Awareness (Views · Shares · Saves)

Budget: ₩50,000,000 KRW Duration: 1 month



Total Reach: 6,026,165
Channels Managed: 30 platforms (solo execution)

Engagement Results
Likes: 48,274
Comments: 779
Shares: 7,958
Saves: 7,214

Campaign Performance

Successfully led the full digital amplification
process alone, generating strong viral
engagement and increasing brand awareness
across multiple audiences.

Impact

https://www.instagram.com/p/C5X1L92vCZT/

